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Letter from the EB 

 
Dear Members, 

 We are pleased to welcome you to the Press Council of India at the Birla MUN 2021. 

We want to use this letter to welcome you all to the committee, convey our expectations about 

the same, and offer you some tips and guidelines. 

 The Executive Board, in consultation with the Secretariat, has decided to take some 

liberties with the committee and how we plan to simulate it. For the sake of the quality of 

debate, we have decided to expand the ambit of the Press Council of India and play around 

with its membership structure. The PCI for our purposes will have powers to discuss, comment 

upon, and provide guidelines for digital media as well, in addition to print and broadcast. The 

matrix is also fairly expanded, comprising broadcast journalists, independent journalists, faces 

from digital media, representatives of major newspapers, political figures and people from the 

government, and relevant international observers. Of course, the members are all relevant to 

the committee and can bring in their own expertise based on their portfolio and/or experience. 

We believe that this would ensure a variety of points of view and make for a holistic (and fun) 

debate.  

 We also wish that the members do their best to go beyond the content of this background 

guide. This guide is purely indicative, as background guides generally are. However, we have 

kept it perhaps even more minimal as we want the committee to not be limited in its scope. We 

would encourage you all to do some research on media more broadly as well. Look up some 

media theorists. Try going through the works of Neil Postman (his Amusing Ourselves to Death 

is a landmark book) and Noam Chomsky and Edward Herman (their ‘propaganda model’ as 

explained in the book Manufacturing Consent is also a fascinating and sharp criticism of 

mainstream media). If you want to go beyond news media and look at culture more broadly, a 

good source would be Theodor Adorno and Max Horkheimer’s work on the ‘culture industry’. 

Angela McRobbie’s ‘Post-Feminism and Popular Culture: Bridget Jones and the New Gender 

Regime’ in the book The Aftermath of Feminism: Gender, Culture and Social Change is an 

interesting feminist reading of media. Walter Benjamin and Marshall McLuhan are also some 

other prominent media theorists. George Orwell’s essay Politics of the English Language may 

not seem directly related to our topic but it contains some interesting insights into the use of 

language and its political implications – important themes while trying to understand media 

and journalism. His famous dystopian novel 1984 also contains some themes about the use of 

media, understood in a broad sense, for political purposes. You can also explore the life, works, 

and thought of Indian freedom activists, from Gandhi to Ambedkar and others, vis-à-vis 

journalism and media. All this should be easily available online. If some self-promotion can be 

excused, you might also want to look at a much humbler work written a couple of years back 

by your Speaker for a college newspaper, looking at the politics of language used by prominent 

television news shows. We recommend you also go through contemporary media criticism, 

fact checking websites, panel discussions and reports on state of the media and fake news, etc. 

Platforms like Newslaundry, AltNews, The Hoot and others have been active in the domain of 

media criticism and fact checking. The case studies cited in this guide have resulted in large 

quantities of commentary on the media, which you might consider. Lastly, you may want to 

consume some mainstream media through television and newspapers and also digital media – 

try looking at their editorial pieces, ground reports, panel discussions or debates, prime time 

shows, etc. While this is in no way a mandatory list of resources you must go through, 

familiarity with at least some of them will deeply enrich your knowledge about media and 

culture, both for the purposes of this committee and beyond. 

https://dubeat.com/2019/02/news-shows-and-their-politics-of-language/


 

 

This might seem overwhelming at first and that’s partly the reason why we did not 

make this guide too elaborate; there’s just so much stuff to cover. But herein also lies the point 

of this committee – it takes time to build a critical understanding of the media. Instead of piling 

multiple resource links or a 20-something page background guide, we wanted to only give you 

a broad direction and then let you think and research independently about media and the news. 

This might also help you beyond the confines of this committee by increasing your media 

literacy and knowledge base about how news and other forms of media work and why everyone 

should care about that. Hence, our basic point is that the committee will be quite free-flowing 

and can take whatever shape the delegates decide to give it. So take as broad an approach as 

you can. 

We hope that this committee will be enjoyable for you all. We also hope that the 

members as well as the Executive Board can have a memorable learning experience from this 

committee and can take something back with them. We look forward to hosting you all soon. 

Please feel free to reach out to the Executive Board in case of any questions. Good luck! 

 

Best Regards, 

Prateek                                                                                                                                 Vasu  

Speaker                                                                                                               Deputy Speaker 

8800415373                                                                                                             98215 96732 

  

 

 

 

 

 

 

 

 

 

 

 

 



 

 

STRUCTURE AND POWERS OF THE 

COUNCIL 
As you might have realised after going through the matrix, this council shall not be a 100% 

accurate simulation of the Press Council of India. However, the council shall work according 

to the broader framework of the Press Council of India. 

The following points should be noted by the members: 

• The council does not have any law making powers. The council has only advisory 

powers. Whatever recommendations the council passes in the form of a resolution shall 

be directed towards the central government. 

• The Press Council of India does not have any powers relating to digital media. 

However, for the purpose of this council, the council’s jurisdiction shall extend to all 

forms of media. 

• All members of the council have one vote. However, the international observers shall 

not have a vote. 

• The council shall largely follow UNA-USA rules of procedure. The members shall be 

informed about any changes in the standard UNA-USA rules of procedures by the 

Executive Board in case any such changes are made. 

• The council shall be bilingual in nature. English and Hindi shall be the two accepted 

languages for the council. 

 

HOW TO USE THIS BACKGROUND GUIDE? 

Since the agenda of the council is such that nothing can be categorised as white and black, the 

executive board expects the members to recognise the grey area and research accordingly. This 

background guide should only be used as a starting point for your research and should not be 

considered an exhaustive document. 

In this background guide, the concept of yellow journalism has been explained along with a 

few case studies. A few important links have been attached for the convenience of the members 

and the Executive Board expects the members to go through them thoroughly. However, it 

must be noted that everything that has been written in the articles attached must also have been 

written with certain biases in mind and the members are required to go through them only for 

conceptual clarity. A few images have also been attached for conceptual clarity and the same 

are not intended to target any particular media outlet. 

Nothing in this background guide should be used as proof in the council. Only reliable sources 

will be accepted by the executive board as a proof if a member wishes to present any. 

The members must note that the objective of the council is to find solutions to the menace of 

yellow journalism (and fake news) in India. The members must go beyond this background 

guide and should research and/or brainstorm solutions for the same.  

HAPPY RESEARCHING!  



 

 

INTRODUCTION TO THE AGENDA 
 

What is Yellow Journalism? 

 
Yellow journalism and yellow press are American terms for journalism and associated 

newspapers that present little or no legitimate, well-researched news while instead using eye-

catching headlines for increased sales. Techniques may include exaggerations of news events, 

scandal-mongering, or sensationalism. By extension, the term yellow journalism is used today 

as a pejorative to decry any journalism that treats news in an unprofessional or unethical 

fashion.  

W. Joseph Campbell describes yellow press newspapers as having daily multi-column front-

page headlines covering a variety of topics, such as sports and scandal, using bold layouts (with 

large illustrations and perhaps colour), heavy reliance on unnamed sources, and unabashed self-

promotion. The term was extensively used to describe certain major New York 

City newspapers around 1900s as they battled for circulation. One aspect of yellow journalism 

was a surge in sensationalized crime reporting to boost sales and excite public opinion.  

Frank Luther Mott identifies yellow journalism based on five characteristics:  

1. Scare headlines in huge print, often of minor news 

2. Lavish use of pictures, or imaginary drawings 

3. Use of fake interviews, misleading headlines, pseudoscience, and a parade of false 

learning from so-called experts 
4. Emphasis on full-colour Sunday supplements, usually with comic strips  

5. Dramatic sympathy with the "underdog" against the system. 

WATCH THIS VIDEO FOR BETTER UNDERSTANDING AND AN EXAMPLE OF THE 

IMPACT OF YELLOW JOURNALISM: https://youtu.be/0wFrAny77UY  

 

 

https://en.wikipedia.org/wiki/Pseudoscience
https://youtu.be/0wFrAny77UY


 

 

 

 

 

 



 

 

Impact of Yellow Journalism 
 

Today yellow journalism has become a big threat for society.  Our media is full of yellow 

journalism. Tabloids and television shows are full of rumours and misconceived ideas. It 

surfaces around the entire “judging a book by its cover” idea. The effects of yellow 

journalism are the emergence of a culture of sensationalism, a change in social, political, and 

economic life, as well as a distorted mass media. Other impacts are gender discrimination, 

increased violence, and human security issues. Yellow journalism has made an impact on 

society for hundreds of years. With yellow journalism the truth is usually misrepresented or 

concealed, and negative point is that people start to believe whatever publishing or 

broadcasting and it is harmful for society.  

Yellow journalism provoke certain feelings in the brain, which are not true, therefore leading 

to further conflict that can even result in violence. This has happened before in the past, in the 

Spanish-American War. This war was believed to be the first press-driven war, or war that 

resulted due to extreme yellow journalism. For this reason, it is understood that cultural conflict 

and political conflict can arise from yellow journalism. This is another one of the negative 

effects of this sensationalist form of writing. 

Yellow journalism is not the pure form of journalism, rather a pure form of business. Their 

main objective is profit; critical journalism is second to their interest. Truth must be the first 

priority for reporting any event. Media must abide by the responsibilities of the fourth pillar. 

Yellow Journalism in India 

Media is the fourth pillar of democracy -- a mouthpiece for spreading the truth. Taken from the 

Mundaka Upanishad, “Satyameva Jayate”, which means truth alone triumphs, finds its place 

in the national emblem of India. But, this fourth pillar of democracy is finding it extremely 

difficult to realise its moment of truth. 

Go through this article for better understanding 

https://www.newindianexpress.com/magazine/voices/2020/oct/18/journalism-is-dead-long-

live-journalism-2210763.html  
 

   

 

 

http://apexuniversity.co.in/journalism.php
https://www.newindianexpress.com/magazine/voices/2020/oct/18/journalism-is-dead-long-live-journalism-2210763.html
https://www.newindianexpress.com/magazine/voices/2020/oct/18/journalism-is-dead-long-live-journalism-2210763.html


 

 

CASE STUDIES  

Reporting of Covid-19 

Fake news is travelling much faster than the coronavirus in India. Even before the country 

reported its first case on 30 January, India’s social media was rife with fake posts, wild 

rumours, conspiracy theories, doctored videos about the disease’s origin, its subsequent 

spread and possible remedies. Once the country started reporting more cases, a torrent of 

fake messages began populating all major social media platforms, particularly Facebook, 

WhatsApp, Twitter, TikTok and so on.  

According to a recent report by the fact checking website BOOM, COVID-19 related fake 

news which began climbing in the third week of March took a massive spike in early April, 

particularly after the Tablighi Jamaat incident in Delhi. Out of 178 fact checks the website 

conducted since the onset of COVID-19 in the country, as much as 35% of them were fake 

videos, 29% were fake images and a similar percentage were doctored messages on range 

of issues such as fake diagnosis and treatment, falsified quotes by celebrities with their 

photos, false notifications and lockdown guidelines among other. Worryingly, after the 

Tablighi incident, a substantial portion of fake news was directed to target a particular 

minority group depicting them as the vector of the virus, thereby complicating the collective 

fight against a rapidly spreading global pandemic.  

The growing fake news menace prompted Prime Minister Narendra Modi to flag the same 

in his recent address to the NAM summit. Doctored videos and fake messages are routinely 

circulated via popular platforms such as WhatsApp and TikTok, 

sometimes triggering communal tensions, cases of lynching and negative stereotyping of 

individuals, specific groups and communities. However, many would not have imagined 

fake news becoming a major menace in the time of life-threatening pandemic. Yet, this has 

become business as usual in India. 

As soon India reported its first COVID-19 case on 30 January, the country’s social media 

space suddenly experienced a massive spike in all kinds of information in the form of videos, 

short interviews, movies and documentaries on range of issues related to pandemic. One of 

the first prominent fake messages was home remedies of Vitamin C warding off the virus. In 

this regard, several fake videos started circulating in the name of well known doctor Devi 

Shetty recommending people to take hot water with lemon juice to improve immunity. Even 

before fact-checking sites debunked this, millions of fake messages including catchy and 

appealing videos promoting the miracle power of cow urine, or gaumutra, to cure the disease 

began to show up on most prominent social medial platform. Promoted by certain pro-

Hindutva organisations, this piece of fake news made many people fall into false beliefs 

and organise gaumutra drinking party in their own cities and towns. This alarmed India’s top 

medical research body ICMR to issue repeated appeals to people not to fall prey to such false 

cures. Curiously, the authorities issued warning to social media and print media houses to 

desist from spreading rumours as April Fools’ jokes related to the pandemic. Yet, in early 

April, a series of fake videos began circulating on possible extension of lockdown, imposition 

of emergency by the government and a possible takeover by army. This prompted Indian 

Army’s Additional Directorate General of Public Information (ADGPI) to issue a 

clarification denying such rumours and fake news. 

 



 

 

Another incident was the fake news about non-vegetarian food, particularly how consuming 

chicken could lead to the COVID-19 infection. This false news, which spread like wildfire, 

caused massive damage to the poultry industry as many people stopped consuming the meat. 

The misinformation resulted in hundreds of poultry farmers culling chickens worth crores 

of rupees, or in some cases set them free. From one reliable estimate, chicken farmers 

incurred a staggering Rs 2,000 crore loss due to fake rumours. 

 

Yet, the most dangerous turn in India’s fake news epidemic is with regard to a flood of fake 

news that depicted an entire community as vector of disease. In the wake of the controversial 

congregation of Islamic missionary Tablighi Jamaat in mid-March in Delhi’s Nizamuddin 

leading to a huge spike in positive cases across many parts of India, a number of fake videos 

began spreading over WhatsApp and other social media platforms depicting the group as 

“Corona Villains.” A prominent video which claimed that some Muslims from Indonesia at 

Salem mosque in Tamil Nadu were deliberately licking kitchen items to “intentionally spread 

the novel coronavirus” was debunked by fact checking site AltNews, which attributed the old 

video to the Dawoodi Bohra community licking clean the utensils to ensure that not even a 

single grain of food was wasted. Similarly, several fake videos were in circulation depicting 

Tablighi members in quarantine spitting at health workers and deliberately sneezing to spread 

the infections. This was later on found out to be doctored by a prominent political party 

handle to polarise the communities and depict the minority community as irresponsible. 

 

Go through this article for better understanding- 

https://blogs.lse.ac.uk/medialse/2021/05/07/india-cannot-breathe-is-the-media-choking-it-

further/ 

 

Sushant Singh Rajput case 

 
Kindly go through these articles to understand different perspectives on the case: 

 

https://www.ndtv.com/blog/the-9-o-clock-judges-in-sushant-singh-rajput-case-2277666 

 

https://scroll.in/latest/971660/sushant-singh-rajput-death-media-must-not-conduct-parallel-

trial-in-case-says-press-council 

 

https://www.deccanherald.com/national/media-coverage-in-sushant-singh-rajput-case-

opens-up-a-debate-on-role-of-press-887031.html (various positions of law on the issue is 

discussed in this article, the EB would advise the members of the council to go through the 

issues discussed in this article in depth) 

 

Radia tapes controversy (2008) 

 
The Radia tapes controversy relates to the telephonic conversations between Niira Radia, a 

political lobbyist in India, the (then) Indian telecom minister A. Raja, and senior journalists, 

politicians, and corporate houses, taped by the Indian Income Tax Department in 2008–09. The 

tapes were leaked out to the press, and were eventually published by some media outlets and 

shown by television channels. 

The revelations in the tapes led to accusations of misconduct by many of these people and 

served a precursor to the 2G scam and stronger checks for the media. Niira Radia used to run 

a public relations firm named 'Vaishnavi Communications' which was the object of CBI 

investigations. 

https://blogs.lse.ac.uk/medialse/2021/05/07/india-cannot-breathe-is-the-media-choking-it-further/
https://blogs.lse.ac.uk/medialse/2021/05/07/india-cannot-breathe-is-the-media-choking-it-further/
https://www.ndtv.com/blog/the-9-o-clock-judges-in-sushant-singh-rajput-case-2277666
https://scroll.in/latest/971660/sushant-singh-rajput-death-media-must-not-conduct-parallel-trial-in-case-says-press-council
https://scroll.in/latest/971660/sushant-singh-rajput-death-media-must-not-conduct-parallel-trial-in-case-says-press-council
https://www.deccanherald.com/national/media-coverage-in-sushant-singh-rajput-case-opens-up-a-debate-on-role-of-press-887031.html
https://www.deccanherald.com/national/media-coverage-in-sushant-singh-rajput-case-opens-up-a-debate-on-role-of-press-887031.html


 

 

After getting authorisation from the Home Ministry, the Indian Income Tax department tapped 

Radia's phone lines for 300 days in 2008–2009 as part of their investigations into possible 

money laundering, restricted financial practices, and tax evasion. 

In November 2010, OPEN magazine carried a story which reported transcripts of some of the 

telephone conversations of Niira Radia with senior journalists, politicians, and corporate 

houses, many of whom have denied the allegations. The Central Bureau of Investigation has 

announced that they have 5,851 recordings of phone conversations by Radia, some of which 

outline Radia's attempts to broker deals in relation to the 2G spectrum sale. The tapes appear 

to demonstrate how Radia attempted to use some media persons to influence the decision to 

appoint A. Raja as telecom minister. 

In the recorded conversations between Niira Radia and prominent figures, referred to as the 

Radia Tapes, several prominent figures are heard in conversation with Radia. 

The news gained prominence following sustained pressure on social networking sites Twitter  

and Facebook against an attempted blackout orchestrated by many prominent Indian TV 

channels and newspapers. According to the Washington Post, "Twitter has played an important 

role in launching what has become an international conversation on the issue, with the Indian 

diaspora weighing in". 

Initially, only a handful of the mainstream newspapers in India, like The Deccan Herald, 

Indian Express had openly written about the tapes. Some newspapers like HT Media, Mint (the 

business newspaper also owned by HT media) and NDTV said "the authenticity of these 

transcripts cannot be ascertained". CNN-IBN's Sagarika Ghose discussed with a panel of 

experts, if the corporate lobbying is undermining democracy, on the "Face the Nation" 

programme on the channel. The Radia Tapes controversy is seen to have also made a dent in 

the image of the media in the country. "The complete blackout of the Niira Radia tapes by the 

entire broadcast media and most of the major English newspapers paints a truer picture of 

corruption in the country," wrote G Sampath, the deputy editor of the Daily News and 

Analysis (DNA) newspaper. After it became international news, more and more media houses 

covered the story. The Deccan Chronicle commented, "The 'Radia tapes' may have torn the 

veil off the nexus between information hungry journalists, lobbyists and industrialists, and 

opened everyone’s eyes to what has long been suspected — the ability of a small but powerful 

group to use their connections to influence policy." The largest circulated English newspaper 

in India and the world, The Times of India finally opened up on 25 November 2010, 

commenting "The people are showing who the boss is. The weapon in their hands is the 

internet, has seen frantic activism against power brokering by journalists in collusion with 

corporate groups and top government politicians.” 

 

  

https://en.wikipedia.org/wiki/OPEN_Magazine,_India
https://en.wikipedia.org/wiki/Central_Bureau_of_Investigation


 

 

SOME THINGS TO THINK ABOUT 
Lastly, the EB would like to mention some questions and tangent (again, not an exhaustive list) that you 
might want to consider and think about: 

• What is yellow journalism and why should we care? Why and how does it go against core tenets of 
ethical journalism? 

• What comprises yellow journalism and what does this kind of press feed on? Try to explore the 

psychology of sensationalism, fear, social anxiety, etc. and how they’re weaponised. 

• Who creates yellow journalism and who benefits from it? 

• What are the mechanisms of propagating yellow journalism today? How is it different from the pre-

social media age? Why does this matter and how should our strategies to deal with yellow journalism and 
fake news change? 

• What are some specific instances of blatant yellow journalism, in India or abroad? (The committee 
is free to discuss individual cases if it so wishes) 

• What is the present state of Indian media? 

• What is the relation between an irresponsible media and the state of democracy in a society? 

• What about government censorship, self-censorship, and self-regulation? Perhaps we could consider 
broader issues of free speech in the committee as well. 

• How do social media platforms come into the picture vis-à-vis misinformation and yellow 
journalism? Do platforms like Twitter or Facebook have a responsibility of monitoring content on their 

websites? How can this be done? 

• Why is dealing with fake news, misinformation, yellow journalism, etc. necessary and how can we 
do this? Here we should try to come up with solid plans and strategies to combat fake news and yellow 

journalism. 

• More broadly, we can also discuss how the media works – business models, advertisements, 
subscribers, revenue, reportage, editorials, debate shows, etc., and if reforms are needed here. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


